
Plus

Coming soon Washing machines; 
car finance; toilet roll; mattresses; bathroom
scales; equity release schemes; the wireless
home; kettles; toasters; painkillers; VCRs;
complementary therapies; digital radios

[next issue]

The best wines to go with 
your Christmas meal

Festive drinking

Credit cards The best cards for however you like to spend your money

Disabled access Have things improved since the law was changed?

Giving to charity The best ways to give – for both you and the charity

Mobile phone tariffs We help you find the deal that’s right for you 

Best Buys Mobile phones; set-top boxes; digital cameras; PVRs and more

Christmas viewing
Test results on the latest 
DVD recorders and players

Marketing ploys, claims and quality: we take a close look at
fast-food companies, the food they sell, and how they sell it

MAIN FEATURE

FAST 
FOOD

‘When my mum has it, she calls it junk

food, so when she asks what we want

for tea, me and my sister say “junk!” ’
Eight-year-old child on fast food
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