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News&regulars Features
76 Ask the experts 

Includes paying upfront, access to DAB local
stations, tenants’ rights, and getting credit

78 Your letters
Grow-your-own blueberries, strong words
from an Ecover fan, and airport parking fees

79 Campaigns
Our battle for a better deal on pensions 
for consumers packs a punch

80 Brief cases 
A free trial that wasn’t, a parking fine that
was refunded, plus credit agreements

84 Question time 
Food Standards Agency chair Dame Deirdre
Hutton talks on the fight for healthier food
and what can be done to combat obesity

Help & advice

MEMBERS’ HELPLINE Call 01992 822 800/0845 307 4000   Email which@which.co.uk

Inside

26 Raymond Blanc picks his favourite foods 12 The Tiers’ tenant did a runner 78 John Dwyer shows his fruit-growing skills

The UK drugs regulator is failing to 
effectively oversee the drugs industry 
and isn’t working in the public interest  PAGE 24

Our promise
Which? aims to help you choose

the best goods and services –

and avoid the worst. We’re

entirely independent – we

take no ads, no freebies

and everything we test 

is paid for at full price. Since

1957 we’ve informed, influenced

and campaigned on behalf 

of all consumers in the UK. 

Best Buys
These are products that

achieve high total test scores.  

Don’t Buys
These are products that have

performed extremely

poorly in at least one 

of our key tests or that

have achieved very low

total test scores.
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Expert advice when you need it

Exceptional Value
Our coveted

award is

given on

those rare occasions to

products that are of both superb

quality and outstandingly priced.

12 Investing in property 
Can you really make serious money?

16 Planning a new kitchen 
Advice on getting the best results and prices 

20 Electricians’ prices
What is a fair charge for common jobs?

23 Psychology of brands 
Why we choose one brand over another

24 Medicine regulation
We argue for urgent reform

30 Travel insurance 
Best Buy premiums for your holiday cover

32 Breakdown tariffs 
Our Best Buys for roadside rescue 

04 Consumer news 
■ Tesco customers open to fraud
■ Fiat recalls Grande Punto cars
■ How to avoid boiler room share scams

10 Product news 
A look at VW’s new open-top Eos and 
at hair straighteners – for the car? 

22 Five ways to save
A new series of money-saving tips. Plus TVs
feature in the second part of ‘Rip-off Britain?’

26 Food and health 
The resurgence of the home-grown apple –
plus five tips to ward off autumn colds

28 Money monitor 
Best Buy mini cash Isas, children’s accounts
and loans – plus not-so-cute adverts 
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On test

34 Energy savers
Loft insulation and solar panels 

41 Vacuum cleaners 
Best Buys from £80 up to £250

46 Widescreen TVs
Best Buys that guarantee you won’t
miss a moment of the action

52 Washer-dryers 
Drying times show an improvement

56 Family saloon cars 
The Mercedes C-class goes head to 
head against the BMW 3 Series 

61 Hobs 
A first look at induction and gas on glass 

67 Fridges 
It’s a good time to buy a larger model

72 Kitchen cleaners 
When cheap does mean cheerful

IN-DEPTH TESTS

W
hich? magazine firstappeared 49 years ago this month.
Our frontcovermemorably showed two behatted ladies
admiring the latest electric kettles – the subjects of our

first-ever report.
Many will say thatWhich? (the magazine and the organisation,

born, of course, as Consumers’ Association) has achieved its
ambitious aims from all those years ago. There are no bad products
these days, they argue – it’s just that some are better than others.

But even a quick look at this month’s magazine shows that our
role is as important as ever. Whether it’s a motoring giant such as
Fiat – now set to recall one of its best-selling cars after we spotted
a major design omission – or the numerous one-man electrical
firms who make a mint out ofovercharging desperate customers,
the big and the small know our persistence is unbounded.

But it’s not just consumer products thatwe scrutinise closely. In
recent years our pressure on the government to reform pensions
to ensure that all consumers have a fair deal in old age has been
very effective. And we continue to lead the fight forconsistent, clear
food labelling as one of the weapons against obesity. As ever, we
have some influential opponents – butwe will not be deterred.  

During the next 12 months we’ll be celebrating with you the
successes we’ve achieved on your behalf over the past 50 years.
Watch out for the highs and lows ofconsumerism in the UK – you’ll
be amazed atwhatwe’ve tested in the past half century.

But some things don’t change. You’ll be delighted to know that
ourmain aim is still to get the bestdeal forall consumers – whether
it’s a 25p saving on an everyday item or a shake-up of the way
legal services are regulated. 

We’re proud thatwe offer independent advice you can trust. It’s
been our trademark since 1957 – and will remain so.

Still vigilant after
all these years

1 million
The number of

readings we

took to measure

the performance

of solar panels

on sunny and

overcast days.

Find out which

brands shone

on p36.

6,336
The number of

metres of carpet

vacuumed for

our test of 22

cylinder and

upright vacuum

cleaners. To see

which collected

the best ratings,

turn to p41.

129,600
The number of

measurements

taken from 

each of our 32

fridges in just

one of our tests

for temperature

stability. We

bring you the

results on p67.
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Recycled paper was a star performer 
in our tests of loft insulation, offering 
great insulation at a decent price PAGE 34

61 Induction hobs: cheaper to run as only the pan heats up


