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Alison Eastwood
researched
dishwashers, p48.
She says:
‘Standards have
improved hugely,

so our Best Buys really
are the pick of the crop.’

Nick Kirby
researched current
accounts, p31. He
says: ‘Don’t put up
with low interest
and high charges –

switch banks.’
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EDITORIAL

I hate people who park illegally – selfishly
getting in everyone’s way, just so they don’t
have to walk a couple of hundred yards.

But those responsible for enforcing parking
rules don’t do themselves any favours (see
our report on p10). Take the area of London
where I live. One road has Hackney Council’s
ticket machines on one side and Islington’s 
on the other. A fine awaits anyone who
mistakenly crosses the road to get a ticket.

And then there’s my recent fine for my new
car. Hackney asks you to apply for a resident’s
parking permit by post, which takes two
weeks. I needed the vehicle registration
document – which obviously I didn’t get until
I got the car. So while I waited for the permit
to arrive, I was ticketed (my explanatory note
in the windscreen cut no mustard).

Possibly fair enough. But the fine rose from
£50 to £100 if I didn’t pay within 14 days. I
could appeal, but not until after 28 days, by
which time I’d have to pay double. Paying the
£50, as I did, meant I waived my right to
appeal. What a con.

Malcolm Coles, Editor

Just the ticket

SHOPPING CENTRES
We make 61 trips to them
a year on average, says a
survey by Land Securities
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VIDEO iPODS
A new iPod plays
videos - but UK
users can’t
download 
TV shows
legitimately until
‘the near future’

TRAVEL PROTECTION
The government
has thrown out
plans for a £1
ticket levy to
protect victims
of airlines that
go bust

DIGITAL RADIO
The Advertising
Standards Authority
has banned ads
claiming that digital
radio is crystal clear.
We agree – our tests
show quality isn’t necessarily
better than good FM

WHO ATE THE PIES?
Pie sales have gone up
for the first time in
30 years – Tesco
reports a 26 per
cent increase

Hot news and lukewarm responses

BUDGETING
Consumers think they spend an
average of £418 a month on
plastic cards, says an Egg survey
(the real figure is £775)


