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76 Ask the experts 
Includes new passports, a car with a repair
kit but no spare wheel, worries about lower-
temperature washing, plus food safety

78 Your letters 
A member dries out his mobile phone, short
shrift for long-sleeved shirts, the time it
takes to make a cuppa, and more

79 Campaigns
Consumers take to the streets to say no 
to the irresponsible marketing of unhealthy
food to children

80 Brief cases 
A hitch with a new kitchen layout and a
mobile phone contract that was refused: 
our consumer lawyers advise

84 Question time
Which? members from the past 50 years
help celebrate our golden jubilee
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08 Stephen Bromwich: damage to hi-fi 18 Head chef Niall McKenna: winning votes 81 Suzanne Berger: spoke to our lawyers

Depending on where in the UK you live,
you might wait a lot longer for treatment
or receive a lower standard of care PAGE 12

12 The health postcode lottery 
Where you live can affect your treatment

18 Eating out
Your contributions to the Good Food Guide

20 Hair dyes
Addressing the concerns over chemicals

24 Phone satisfaction
Is it worth choosing a bundle?

28 Rail fares
We investigate ticket price advice

31 Misleading financial ads
How to ensure you don’t get caught out

34 Investing £30,000
How to do it and who to talk to

38 Car insurance
Premium saving advice for younger drivers
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Our promise
Which? aims to help you choose

the best goods and services –

and avoid the worst. We’re

entirely independent – we

take no ads, no freebies

and everything we test 

is paid for at full price. Since

1957 we’ve informed, influenced

and campaigned on behalf of all

consumers in the UK. 

Best Buys
These are products that

achieve high total test scores. 

Don’t Buys
These are products that

have performed

extremely poorly in at

least one of our key tests

or that have achieved very

low total test scores.
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Expert advice when you need it

Exceptional Value
Our coveted

award is given

on those rare

occasions to products that

are both of superb quality and

outstandingly priced.

06 Consumer news 
■ We expose how salons are carrying out

cosmetic dentistry illegally
■ Insurance problems challenged
■ The supermarket war on plastic bags 
■ Do you know the rules on party walls?

11 First look
A new name for ‘Product news’ as we have
more of the high-definition DVD debate

22 Food and health focus
Readers try out natural hair dyes and we ask
supermarkets where their meat comes from

40 Money monitor
Faster bank transfers will be delayed by 
six months, plus Best Buy credit cards for
cashback, transfers and borrowing 

42 Saving you money 
Three hi-tech bargains, how to save on the
laundry and why switching can be good
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Comment

T
he easy way to confuse customers has always been to try to
blind them with numbers. Alternatively, make things look
deceptively simple. Produce one figure, make it look alluring

– and get the signature on the dotted line.
That’s why Which? has long campaigned for greater clarity over,

for example, the use ofAER and APR figures for loan and credit
arrangements; it’s all too easy to baffle consumers with statistics
and lure them in to a dodgy deal.

Telecommunications is the latest sector where customers face a
bewildering range of products – and prices. Bundling together
several services, such as home and mobile phones, broadband and
TV, can offer better value. But our research on p24 shows that
overall satisfaction with bundles isn’t as high as with Best Buys for
individual services, and if you’re not happy you could find it more
difficult to switch, as you may be tied into a long contract.

Unfortunately, there is no easy answer to this. We know that a
growing number of you are concerned over many telecoms issues,
such as broadband speeds and 0870 numbers. But with no two
providers offering exactly the same deal, it’s tricky to decide which
bundle to go for.

Our research on consumer satisfaction with different companies
and bundles gives you a good starting point – and should help you
ask the right questions to ensure you get the best deal for you.

The potential pain behind the smile
The quest for a Hollywood smile has created the new industry of
teeth whitening – and with that development, inevitably, comes
more concerns for consumers.

Our investigation on p5 has found that these treatments are
often carried out at beauty salons by staff who are not dentists.
There is the chance they could leave you with permanent damage
to your teeth and gums. So we are pleased to see that the General
Dental Council shares our worries and is investigating, too.

In the meantime our advice is to see a dentist before undergoing
any procedure of this kind, to ensure thatyou are assessed properly
and given the best advice before treatment.

The art of the bundle

7,004
The number of

car insurance

quotes we

analysed to find

the Best Buy

policies. Is not

knowing which

to choose driving

you mad? Then

proceed straight

ahead to p38.

1,152
The number of

video clips and

DVD sequences

our expert 

TV panel has

viewed on the

88 sets we’ve

tested this year

– including the

portable models

on p68.

1,320
The number of

times we tuned

in our 19 indoor

digital aerials to

see how well

they picked up

channels and

weak signals.

Our report is on

p72 – we hope

it’s well received.
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If we had followed the advice on fares
given by railway staff, we would have 
been £1,263.60 worse off PAGE 28

On test

44 Cordless phones 
Best Buys, the latest technology and how
the phones fared in our hearing-aid test

48 Fridges
We reveal a ‘Don’t Buy’ and advise on
how to choose the best fridge for you

52 Vacuum cleaners
Best Buy cylinders and uprights for
removing dust, dirt and pet hair

56 Washer-dryers
Space-savers from less than £500

60 Portable heaters
Fan, oil filled or convector? We help
you choose

64 New cars
How latest models from BMW, Daihatsu,
Fiat, Mercedes and Skoda measure up

68 Portable TVs
Stars of the smaller screen

72 Digital aerials
Which is best for your portable TV? 

IN-DEPTH TESTS

60 The heat is on: measuring temperature stability of portable heaters


