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34 James and Annette: given financial advice
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18 Remi (Iefti and Olivier Dadic: tested toys
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If you enjoy shopping, can spot a bargain and
don’t mind not owning the latest fashions, an
outlet village could help you save money pace 12

80 Jean and Frank Wynniatt: asked for help

Help & advice

04 Consumer news
B Charity Christmas cards uncovered
M Do use-by dates differ for food online?
M Illegal Botox found on eBay

09 Saving you money
Tips for cutting down the cost of
your seasonal spending

10 First look

We test smartphones that are now more
affordable - plus a dishwasher that scrubs

26 Motoring focus
We drive Mazda's new 4x4 and find out
whether the Hat 500 is as safe as it is cute

32 Money monitor
The latest on inheritance tax, plus
Best Buy cashback cards for Christmas

34 Money makeover
Putting two children through university

MOur promise

profit goes back into informing,
influencing and campaigning on
behalf of you, our members.

Which? aims to help you choose
the best goods and services —
and avoid the worst. We're
entirely independent —we
take no ads, no freebies
and everything we test is
paid for at full price. Any
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:]15 ) Best Buys
I\ These are products that
achieve high total test scores.

12 Outlet villages
Can you make savings by shopping at
an outlet village? We investigate

16 Christmas crackers
We look at which brands will make
your festive dinner go with a bang

18 Christmas presents
How good are those toys that are tipped
to be big sellers this year?

20 Buying food online
‘We purchase and prepare foods from
your favourite online luxury sites

24 Buying electrical goods
Shopping abroad for electrical goods will
save you money —we show you how

28 Alternative investments

Enjoy and earn from your passions, from
art and antiques to film and frocks

41 Index 2007
Fullindex to all reports published this year

76 Ask the experts
Includes credit card security and mobiles
abroad, plus redress if a bank goes bust

78 Your letters

Slug pellet warning, spare wheels and more

79 Campaigns
Taking our campaign issues to key players

80 Brief cases
A bathing device that failed when it got wet
and a problem phone: our lawyers advise

83 The way we were
Presents we've exchanged over the years

84 Question time
Charlie Mayfield, Chairman of John Lewis
and Waitrose, rings the changes
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These are products that
have performed
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Exceptional Value
ORAL Our coveted
vﬁglw‘ award is given
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Before buying a satnav, consider how you will
use it — occasional trips to the country, daily
use in the city, holidays abroad and so on races2

52 Chart toppers: seeing how well our cameras capture the colours on test charts

On test

IN-DEPTH TESTS

36 Best Buy roundup

Top products from this year that
make good Christmas presents

38 Electric toothbrushes

Is electric the perfect way to polish your
pearlies and what are the Best Buys?

45 DVD players and recorders

Our latest test results, plus whether high-
definition players are worth the money

52 Digital cameras
We reveal the best small digital
snappers for the party season

58 Electric shavers

Get a clean shave quickly this Christmas
with our top-rated models

62 Satnavs

We've tested 19 new satnavs and name
our cheapest Best Buy yet, at £115

68 Estate cars

Estates needn't be boring and boxy
—we pick the best for all budgets
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Freedom of information
saved — now let’s use it

Chr’istmas came early for Which? when the government
confirmed recently it had scrapped unwelcome plans to alter
how the Freedom of Information (FOI) Actworks. Proposed
changes to the cost of FOI requests and numbers allowed — aimed
at tackling heavy workloads caused by malicious requests —would
have made it difficult for us to research and campaign on your behalf.

Government and public bodies would have been able to reject
many more requests for information on issues that affect all of us.
Restaurant hygiene scores and enforcement policies of the Financial
Services Authority are just two of the many requests we've made
that could have been rejected under the changes.

We, alongside many other campaigning bodies and MPs, fought
hard to overturn these proposals. The result? The government has
pledged to reform the system instead, so that all interested parties
benefit.

‘Which? hopes, in particular, that any organisation performing
a public function will be encouraged to make much more
information available to the public, so that people don’t have to
resort to FOI requests. This is already happening with hygiene
scores; following requests for these, more than 100 councils have
agreed to make their inspection results publicly available.

So we look forward to reporting on further FOI successes in
2008. But don't forget that you can make requests as an individual,
too. Bothwwwifoi.gov.uk and wwwi.cfoi.org.uk are useful sites and
will advise you on procedures. FOI should make our country a more
open place — and the more individuals who use it, the better.

You can ask, for example, for details of a local planning decision
or a question about education services for your child, or query
changes to health services inyourarea. It'syourright, so do use it.

Calling time on premium-rate numbers

The era of the hidden costs of premium-rate telephone numbers
is drawing to a close. We want to praise those who dump 08 in
favour of 03, so let us know who they are — and we'll do the rest.
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225+

The number of
hours we ran

our 17 electric
toothbrushes for.
Our extensive
testing helped
root out any
problems the
brushes may
have had. Full set
of results on p38.

550

The number of
video clips we
asked our
experts to watch,
to assess our 30
DVD players and
recorders. They
watched the
same clips twice
for some. Results
on p45 and p48.

800

The number of
shaves we made
our panel of 32
men have, so we
could test our 16
electric shavers.
We also made
them fill in 160
questionnaires —
what barefaced
cheek! See p58.
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