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04 Consumer news 
■ Another boiler room share scam surfaces 
■ When Santa gets it wrong, badly
■ Internet tips for burglars
■ GP loses £93,000 in lottery con

10 Product news 
A Porsche coffee maker, Sony’s new PVR
rated, and is online shopping worth it? 

19 Saving you money 
In ‘Rip-off Britain?’, we look at food and
drink, plus five ways to save at Christmas

30 Motoring news 
Our views on the Vauxhall Corsa and Ford 
S-Max, plus the latest crash-test results

38 Money monitor 
Best Buy Isas and savings, what to do if your
Christmas club goes bust – plus a look at a
mortgage you can pass on when you die

News&regulars Features
72 Ask the experts 

Includes running costs of gas and electric
central heating, tinned tuna, supermarket
fuel and Christmas trees and lights

74 Your letters 
A long wait for broadband, more ways to
save when travelling by train, and more

75 Campaigns 
Kids’ food latest plus soldiers abroad 

76 Brief cases 
Our lawyers advise on unfair contract
terms and on unsolicited visits

78 Member benefits 
How to get the most from your subscription

80 Question time
The man who regulates premium-rate
telephone calls answers your questions

Help & advice
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30 Brian says why he bought a Ford S-Max 16 Our 12-year-old has her own pension 75 ‘We’re treated like second-class citizens’

In London alone, there’s a monthly
average of ten sexual assaults on women
carried out by illegal cab drivers PAGE 26
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Best Buys
These are products that

achieve high total test scores.  

Don’t Buys
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total test scores.
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Expert advice when you need it

Exceptional Value
Our coveted

award is

given on

those rare occasions to

products that are of both superb

quality and outstandingly priced.

12 The sex factor 
Do men get charged less than women?

16 Investing for children
How to save for your child’s future 

20 Champagne
The best deals are from supermarkets

22 The true cost of cars
Can a good discount offset big depreciation?

26 Taxis and minicabs 
How to be safe when you take a cab 

28 Anti-ageing creams
Do they really hold back the years?

32 Christmas presents
Six pages of gift ideas for all ages

40 Ethical investments 
Saving with a conscience
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On test

44 Mid-sized TVs 
Best Buy medium screens 

47 Set-top boxes 
How to make the switch to digital TV

50 Batteries 
We test 36 standard and rechargeable
batteries to find the best

54 Mobile phones 
Latest handsets tested, plus we
recommend good-value tariffs

58 DVD players 
Best Buys from just £60

60 DVD recorders 
18 new models on test

70 Small digital cameras 
Best Buy pocket-sized models

IN-DEPTH TESTS

T
he Consumer Protection (Cancellation of Contracts
Concluded Away from Business Premises) Regulations
and the Unfair Terms in Consumer Contracts Regulations

may both be mouthfuls – and magnificent examples of legal
gobbledegook – but they are some of the UK consumer’s most
potent weapons. And we shouldn’t be afraid to use them.

These regulations provide us with sound defence against
overzealous selling and terms and conditions that are morally
and ethically unfair. And their usefulness in our daily lives is
graphically illustrated in ‘Brief cases’ (p76-77) this month.

Both of the cases are good examples of the kind of
arrangements that many of us make on a regular basis. They
are also clear instances of how consumers can find themselves
on the wrong end of a deal, feel they have been short-changed
and be unaware of the excellent remedies that are readily to hand. 

When these regulations are added to statutes such as the Sale
of Goods Act, British consumers have a fair amount of protection
– it’s just that we don’t always know what action we can take.
And, if we do know, we can often be too shy.

Many suppliers of goods and services are fair-minded 
and understand the law. Others aren’t and don’t. But let’s all 
use what we have. It will make for much better service all 
round when we do.

Cruel to be kind, in the long run
It may on the face of it be cruel – giving your children money but
then telling them they can’t have it until they are 55. But
ultimately it may the kindest gift of all.

Our report on investing for children (p16) is telling – the earlier
you start, the happier they will be. With so much talk of 40-
year mortgages based on five times earnings, the thought of
saving for a pension is not on many young people’s minds. Hence
the need for parental help – actions as well as words. Be assured
– they will love you for it. 

Know your rights

900
The number 

of individual

batteries tested

– and that’s the

largest number

of samples of

one product that

we’ve ever

tested…so far.

Results on p50.

1,220
The number 

of you who

completed our

questionnaire

on ethical

investment. Your

views helped

shape the

findings for our

report on p40.

540
The number of

minutes it took

our experts to

watch 410 video

sequences

during our DVD

recorder viewing

tests. For more

on how we test,

see p60.
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44 Why size isn’t everything. We test for the best mid-sized TVs
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There’s no need to buy from a men’s range (of
creams) if you’re happy using a general product
or one that’s marketed for women PAGE 28


